EMAIL BEST PRACTICES FOR THE HOLIDAY SEASON
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From: John Smith ( john.smith@company.com )
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Subject: Great Subject Line

1

6

Link for browser
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13 STEPS BEFORE
YOU CLICK SEND!
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1

Unsubscribe

Send to a friend
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Is your content
worthy, relevant,
expected, and valuable to
the subscriber?

Once you send the
email, there are typically
only two elements that
the person receiving it
sees… the first is who the
email is from.

If it’s not as good as a
present under the tree,
send it back!
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The second element is
your subject line. It’s the
wrapping on your gift!
Is it a subject line that
draws their attention in
and makes them want to
open the email to read
the great content within?

Is your from name
consistent with each
send?

If it’s not, folks will simply
delete it at this point.

Is your email address
recognizable?

If you’re sending an
email in HTML format, is
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If you have images,
are you utilizing alt tags
to write alternative text
that will drive the reader
to download the images
or be able to take action
without images?
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there a nice link in the
header for folks to click
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and view the email in a

Did you check the
email for spelling,
grammar and avoiding
terms that could get you
filtered right into a Junk
Email folder?

browser?
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Do you immediately
get to the point or
languish
through
paragraphs of annoying
marketing speak?
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People are busy – stop
wasting their time!
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What do you want the
reader to do after they
read the email?

Is your layout easy to
read on a mobile device?
As much as 40% of all
emails are read now on a
mobile device and the
number is continuing to
grow each year. If you
have a wide email with
long trailing text, the
reader is going to get
frustrated moving back
and forth. Hitting delete
is much easier.
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Did you test the email
on a list with and without
data to see how your
personalization
strings
and dynamic content
displays?

Why don’t you ask for one
piece of information in
each email?

Did you provide a great
call-to-action for them to
take that action?

Are you providing folks with a means of opting out of
your email communications?
If not – you really need to go with a great permissionbased email provider like Delivra!

Is there any additional
information you can ask
the reader for that will
help you target and
segment the content
you’re sending out?
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Did all the links work?
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Are you providing folks with a way of sharing the
content either through a send to a friend button or social
sharing buttons?
And if they do share – does your landing page have a
subscribe option on it?

WHAT IS A GOOD EMAIL MARKETING OPEN RATE?
Association of National Advertisers (ANA) report revealed that 94% of US marketers were either using or planned to use email marketing. Therefore, it's not
surprising that I regularly hear the question, "What is a good email marketing open rate?" Here's some answers. The Email Experience Council along with
Epsilon did a survey. The results were graphed (see below) by eMarketer.com.
Email Marketing and Click Rates in North America, by Message Type*, Q2 2011

8.3%

3.5%

2.8%

27.4%

30.4%
2.4%

20.9%

22.4%

15.3%

1.8%

18.4%

EDITORIAL

22.4%

15.6%
6.8%

MARKETING

OTHER

42.8%
8.9%

25.9%

10.7%
SERVICE

RESEARCH

ACQUISITION

Note:
* message types defined by person creating the campaign
Source: Epsilon and Email Expererience Council,
“Q2 2011 Email Trends and Benchmarks”, Aug 30, 2011
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PREPARE YOUR EMAIL MARKETING SCHEDULE FOR THE HOLIDAY SEASON

NOV 26TH

NOV 25TH

Don’t forget the after
Christmas Sales!

Try increasing your frequency during the 3 weeks prior to Christmas.
Be sure to send an email the day after Thanksgiving and increase
your frequency to the eve of Christmas!

DEC 4TH

DEC 11TH

DEC 18TH

DEC 25TH

JAN 1ST

TEST, TEST, TEST

AND SEGMENT

Torn between story lines? Test them both.
Most Email Service Providers provide
really easy methods to test small segments of your audience to ensure you're
message is on par.

One size fits all isn't flattering on anybody, so why try it with email? You may
need multiple versions or messages
depending on the make up of your email
audience.

Sometimes what YOU think is awesome
your subscribers might find awesomely
bad.

Some ways to segment:

Some things to test:
Subject Line
Graphics
Text within the content
Personalization
Try sending different emails to a smaller
portion of your list to see what the open,
click-through and conversion response is.
Then send the best of the best to the rest
of your list!

INFOGRAPHIC FROM

His versus Her gift ideas!
Location... can you ship in time?
New Customer incentive
Frequent Customer discount?
Don’t have information on your subscribers yet? Send short surveys out to
capture the information you need. For
higher responses, offer a gift or discount
for the upcoming holiday!
Find a way to customize your email to
provide value with each piece of information you have on them.

INFOGRAPHIC BY

SPONSORED BY

www.dknewmedia.com

www.delivra.com

OH... AND SOME FOLKS LOVE
QR CODES! TEST THEM THIS
HOLIDAY SEASON!
www.marketingtechblog.com

